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Eric has been advising high net worth individuals and their consultants on the use of derivatives for risk management and structured investments for over twelve years.  He joined HSBC to lead the effort for structured products distribution through their third party channels.  Prior to joining HSBC, he held head of structured product sales roles at Natixis and ABN AMRO.  At Natixis, he built their structured products business from the ground-up and successfully launched their reverse convertible business using an outside issuer.  At ABN AMRO, he created the S-NoteSM marketing concept for educating third-parties and their advisors on the appropriate positioning of structured products to clients with varying risk tolerance and asset allocation needs.  

Before joining ABN AMRO, Eric worked at UBS where he began covering third-party intermediaries.  Upon UBS's acquisition of PaineWebber in 2000, he was chosen to lead the effort to distribute derivatives through their network of seven thousand financial advisors.  Prior to that, Eric was at Lehman Brothers where he was involved in hedging, monetization and structured product solutions for Lehman's private client services group in the U.S. and Latin America.
 
Eric received his M.B.A. from the Kellogg School at Northwestern University.  He has a B.S. in Computer Engineering from the University of Rhode Island and a Masters Degree in Electrical Engineering from Clemson University.
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